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Abstract

Although women represent a majority in population of Croatia, their economic position is much worse compared to the economic situation of men. Generally, unemployment rates of women are higher, there is a small proportion of women on leading positions in firms, their salaries are smaller, and in entrepreneurship, which is especially important for this work, women are also involved in a smaller number than man. Despite the fact that the position of women has improved during the last fifty years, women are still often seen primarily as mothers, wives and housekeepers. 

In societies, particularly traditional ones like the Croatian and Bosnian society is, entrepreneurship is primary considered as a male activity. According to usual stereotypes, men are more aggressive than women, and according to the same stereotypes an entrepreneur should be someone who is aggressive and dominant. 

Entrepreneurship should be considered as an opportunity of making a career and securing means of sustenance for every member of the society, besides gender, age, religious, national or other affiliations.

Encouraging women in engaging in entrepreneurship is a national interest, because it is a way of reducing unemployment, improving economic conditions, and at the same time strengthening the economic position of women by reducing their economic dependence from others.

One of the preconditions for involving women in entrepreneurship is the development of entrepreneurial climate. Croatia and Bosnia and Herzegovina are countries where the entrepreneurial climate is insufficient developed. In order to improve entrepreneurial climate in a certain country it is necessary to develop an entrepreneurial spirit at young age, to invest in entrepreneurial infrastructure, to start programs for the development of entrepreneurship and to invest in social institutions which provide support for entrepreneurs. 

For the aim of this work there was conducted a research on a student population in Croatia and Bosnia and Herzegovina. The study will seek to determine student attitudes concerning their entrepreneurial climate, male and female entrepreneurs in the society where they live and entrepreneurship in general.
Key words: female entrepreneurship, entrepreneurial climate, Croatia, Bosnia and

Herzegovina.

1. Introduction

Entrepreneurship is an important factor in economy of every country. It contributes to general prosperity of society. Every newly founded business entity has its share in creating new workplaces, technologies, products and services. In order to include larger population into entrepreneurial activities, it is necessary to develop entrepreneurial climate (in society). One of prerequisites for creating such climate is encouraging women to choose entrepreneurship as their own careers.

Despite men domination in the field of entrepreneurship in most societies, one should keep in mind that this is not exclusively male activity, and that entrepreneurship can be examined considering individual characteristics of the founders. Therefore, it is possible to differentiate entrepreneurship according to gender, nationality, entrepreneurial experience, engagement of family members or the number of members included in the entrepreneurial activity. If entrepreneurship is observed considering the gender of founders, there is female entrepreneurship or male entrepreneurship. 

There are a number of definitions of the term entrepreneurship in the existing literature. However, not many definitions exist that refer to female entrepreneurship. 'The term entrepreneurship implies totality of entrepreneur’s organizational, supervisional, guiding and managerial functions.' (Sunajko, 2001, p. 673) The definition of female entrepreneurship used in this work is that one according to which a female entrepreneur is a woman who recognizes a business opportunity and start business while accepting the risk which it implies. According to the same definition, women as female entrepreneurs manage and lead the enterprise toward a planned goal.
 An American definition states that the women enterprise is an economic entity with at least 51% of its share in hands of woman, who controls business and manages activities of the entity. Therefore, a woman makes all of the important decisions and is also active in day to day business activities. (Buble and Kružić, 2006, p. 143)
It is a matter of fact that Croatian and Bosnian-Herzegovinian society is traditionally patriarchal and governed by stereotypes regarding roles of men and women. These stereotypes imply that entrepreneurship is not an appropriate choice for a woman, because it is believed that she is primarily a mother and housewife. If these societies are to develop entrepreneurial climate, they will have to present entrepreneurship as an activity equally accessible to both genders. This possibility is needs to be presented to young people from their earliest years. 

2. Current position of women in entrepreneurship in Croatia and Bosnia and Herzegovina
In both Croatia and Bosnia and Herzegovina women are majority of the population. According to data from 2010, 51,73% of Croatian population was female.
 Also, majority of work capable population are women, but also majority of unemployed population. In general, economic situation of women is worse when compared to men. For instance, when working same jobs, women's salaries are lower than men's, better paid workplaces are not accessible to women and there are not enough women on managerial positions. In both countries, ratio of women in entrepreneurship is smaller than men's. In Croatia, for every female entrepreneur, there are 2,41 men.
 This is a consequence of social environment that, in spite of promoting gender equality, recognizes entrepreneurship primarily as male activity.

Women who consider entrepreneurship careers, or have already started their businesses, usually run into an array of obstacles which can be categorized as follows: individual, obstacles related to education and skills, social environment and financial obstacles. 

Individual obstacles refer to lack of self-confidence, courage, lack of vision and unwillingness to risk.

Despite a rise in education of women, they still have a lack of knowledge needed to successfully practice entrepreneurial activity. Primarily, knowledge in fields such as finance, management and marketing are those needed to be improved, although men also fall beck in these. 

When talking about social environment as an obstacle, women face with lack of entrepreneurial climate in society, insufficiently built infrastructure and complexity of administrative works. 

When talking about financial obstacles, women are the ones with fewer finances at their disposal (compared to men). This is consequence of lower salaries, and tradition of inheritance in traditional societies, where men are the ones who inherit assets after death of relatives. As a result of lack of finances, women are less likely to receive credits to finance their entrepreneurship.

It is important to note that these obstacles are faced by both men and women, but women usually deal with them less successfully. First of many problems they need to deal with is stereotype in traditional societies that see entrepreneurship as an inappropriate choice for women. 

As previously emphasized, entrepreneurial activity is insufficiently promoted in Croatia and Bosnia and Herzegovina.  It is not a seldom case that success of entrepreneurs, both men and women, is seen as a result of bribe and corruption, putting entrepreneurship in negative light. (Leburić and Krneta, 2004, p.88) However, a research among young people in Croatia showed participants dividing themselves symmetrically into those who see and not see connections as primary factor of success in entrepreneurship. (Pavić, 2001, pp. 85-93)
Also, entrepreneurial infrastructure on local and national level in both countries is insufficiently developed and it doesn't fulfill needs of those who are entrepreneurs or plan to be. (Čučković and Bartlett, 2007, pp. 37-56) The procedure of founding new enterprise demands an array of administrative acts which spend time and finance, discouraging some of those with business ideas.

3. Research methodology

A research on student’s attitudes towards entrepreneurship and practicing entrepreneurship was conducted in the period from 20th of December to 20th of January 2012 among student population in Bosnia and Herzegovina and Croatia. Students included in this research had subjects related to economy as a part of their studying program, and because of that they were expected to have had their entrepreneurial spirit encouraged and developed. 

A structured questionnaire consisting of 24 closed type questions was used in this survey. First part of the questionnaire referred to general characteristics of participants, such as age, gender, education level etc. Second part analyzed attitudes of participants toward entrepreneurship, motives and obstacles in practicing entrepreneurship and activities that participants would like to engage in as their bussineses. Third part included questions on student’s attitudes toward social environment and elements that affect creation of entrepreneurial climate in society where the participant came from. Forth part of the questionnaire analyzed attitudes of participants about an ideal woman and man. 

After collecting it, the data was analyzed in EXCEL, by methods of descriptive statistics. Results are presented in tables and interpreted in order to accept or reject preliminary hypothesis. 

4. Research results

Globally, entrepreneurship is recognized as an important factor of economic development. In the last couple of years, the government of Croatia introduced programs for development of entrepreneurship. However, Croatian entrepreneurs did not rate these programs positively, pointing out that these do not fulfill their needs. (Čučković and Bartlett, 2007, pp. 37-56)  Entrepreneurial activity in Croatia is insufficiently promoted as a possibility for creating careers. National policies related to encouraging development of entrepreneurship should also include the educational system that, at this point, do not develop entrepreneurial mind with young people. Besides, successful entrepreneurs (men and women) are not sufficiently presented in the media. Creating of entrepreneurial climate in society requires emphasizing of successful ventures in media, educational institutions and society in general. As rise in number of entrepreneurs in society improves economic situation of the country and reduces unemployment, it is necessary to ensure programs for promotion of entrepreneurial activity. Primarily, these should be focused on groups that are less represented in entrepreneurship, such as women and young people.
 

Table 1: The rating of the social environment (%)
	In  my country:
	I agree (BiH)
	I agree (CRO)
	I do not agree (BiH)
	I do not agree (CRO)
	I can not determine (BiH)
	I can not determine (CRO)

	there are different entrepreneurship development programs,
	18,52
	51,92
	46,30
	21,15
	35,19
	26,92

	there are different female ntrepreneurship development programs,
	16,67
	38,46
	53,70
	15,38
	29,63
	46,15

	there are different institutions for developing entrepreneurship,
	25,93
	55,77
	29,63
	5,77
	44,44
	38,46

	there are financing research and development,
	12,96
	42,31
	46,30
	23,08
	40,74
	32,69

	there are social services for female entrepreneurs,
	5,56
	11,54
	57,41
	26,92
	37,04
	61,54

	dominates an entrepreneurial climate,
	11,11
	15,38
	61,11
	69,23
	27,78
	13,46

	all important entrepreneurial issues are legally regulated
	24,07
	21,15
	37,04
	34,62
	38,89
	42,31

	men in contrast to women have better access to knowledge and skills,
	38,89
	44,23
	29,63
	26,92
	31,48
	28,85

	men in contrast to women have easier access to financial resources.
	57,41
	73,08
	24,07
	7,69
	18,52
	19,23


Source: own research
Majority of Croatian participants (51,92%) believes that their country encourages development of entrepreneurship by introducing different assisting programs. Meanwhile, the majority of Bosnian participants believe that there are no programs that encourage entrepreneurship in their country. Such attitude of Bosnian participants does not surprise. In 2011 only three projects intended to encourage entrepreneurship. Paradoxically, in 2008 Bosnia and Herzegovina came up with the plan 'Development of small and mid-sized entrepreneurship in Bosnia and Herzegovina' which defined main goals related to rise in number of small and mid-sized enterprises, encouragement of development of existing enterprises and creating of entrepreneurial climate.
 

A different situation exists in Croatia, where former Government of Croatia encouraged development of entrepreneurship. In 2011 Ministry of Economy, Work and Entrepreneurship started 16 programs for encouraging development of entrepreneurship. 

However, most Croatia participants (46,15%) could not express opinion whetted programs for encouraging women to practice entrepreneurship exist is their country, while Bosnian participants think that such programs do not exist in Bosnia and Herzegovina. The earlier mentioned program 'Development of small and mid-sized entrepreneurship in Bosnia and Herzegovina'
 does not specifically stress the problem of smaller ratio of women in entrepreneurship. 
Croatia does encourage development of women entrepreneurship, although still insufficiently. A number of projects intended to encourage women business ventures is still small and most of encouragements are basically motivational seminars and workshops. Encouragement measures should be more specific, considering the fact that it should be dealing with the problem deeply rooted in society. 
Most Croatian participants (55,77%) believes that there exists a number of institutions which support entrepreneurship. Also, most of them (42,31%) believes that Croatia invests in research and development. In Bosnia and Herzegovina most of the participants (44,44%) could not express their opinion on existence of institutions which would provide support to entrepreneurship. Regarding investment of their country in research and development, most of Bosnian participants (46,30%) disagrees with the statement that their country invests in these fields. 

Most Bosnian participants (57,41%) expressed disbelief in existence of social services for providing help to entrepreneurship aspiring women, while 64,5% Croatian participants were not able to rate this segment. It is a matter of fact that there is a lack of support infrastructure in both countries. Inclusion of women into entrepreneurship is the matter of national interest, and therefore it is government's duty to ensure social services to enable women attune their family and business lives. (Puljiz, 2003, pp. 3-20)
Participants from both countries (61,11% in Bosnia and Herzegovina and 69,23% in Croatia) believe that entrepreneurial climate in their countries is not significant. Also, they were not able to rate whatever all important issues regarding founding and running enterprise business were legaly regulated.
Also, the largest ratio of participants of both countries (Bosnia and Herzegovina with 38,89% and Croatia with 44,23%) agreed with the fact that men have better access to knowledge and skills in comparison to women. Besides, most participants in both countries (57,1% in Bosnia and 73,08% in Croatia) believes that men have easier access to finances. In spite of the fact that education level of women is rising, certain societies such as Turkey still invest more in education of their sons. (Çaliyurt, 2011, pp. 327-354) Access to finances is harder for women as well, as financial institutions often believe that enterprises owned by women are more risky to invest in. 
Attitude of society toward entrepreneurial activity and entrepreneurs is also a significant factor in enlargement of inclusion of individuals into entrepreneurship. 

The following table shows the ratio of those participants who agreed with statements related to perceptions of entrepreneurship and entrepreneurs in societies they come from. 
Table 2: Attitudes about the social environment (%)
	
	Bosnia and Herzegovina
	Croatia

	
	Female
	Male
	Female
	Male

	STATEMENTS
	I agree
	I do not agree
	I can not determine
	Total
	I agree
	I do not agree
	I can not determine
	Total
	I agree
	I do not agree
	I can not determine
	Total
	I agree
	I do not agree
	I can not determine
	Total

	Entrepreneurship is primarly considered as a masculine activity in my society.
	48,84
	16,28
	34,88
	100,00
	18,18
	36,36
	45,45
	100,00
	68,29
	9,76
	21,95
	100,00
	66,67
	0,00
	33,33
	100,00

	Female entrepreneurs are perceived as less feminine in my society.
	25,58
	34,88
	39,53
	100,00
	0,00
	63,64
	36,36
	100,00
	21,95
	46,34
	31,71
	100,00
	41,67
	33,33
	25,00
	100,00

	In my country femal entrepreureal activities are exlusively a result of necessity.
	14,29
	59,52
	26,19
	100,00
	27,27
	45,45
	27,27
	100,00
	9,76
	41,46
	48,78
	100,00
	0,00
	33,33
	66,67
	100,00

	In the society in which I live male entrepreneurs are perceived as positive examples of person who provides resources for life with their own work and efforts.
	76,74
	9,30
	13,95
	100,00
	72,73
	9,09
	18,18
	100,00
	80,49
	0,00
	19,51
	100,00
	91,67
	0,00
	8,33
	100,00

	In the society in which I live female entrepreneurs are perceived as positive examples of person who provide resources for life with their own work and efforts.
	55,81
	9,30
	34,88
	100,00
	72,73
	0,00
	27,27
	100,00
	60,98
	9,76
	29,27
	100,00
	25,00
	8,33
	66,67
	100,00

	A man who goes on maternity leave is perceived as less masculine in the society in which I live.
	55,81
	9,30
	34,88
	100,00
	9,09
	27,27
	63,64
	100,00
	68,29
	9,76
	21,95
	100,00
	33,33
	25,00
	41,67
	100,00

	Women who engage in entrepreneurship are confronted with lack of support of society and family in the society in which I live.
	41,86
	16,28
	41,86
	100,00
	18,18
	18,18
	63,64
	100,00
	41,46
	19,51
	39,02
	100,00
	33,33
	25,00
	41,67
	100,00


Source: own research

Existing researches show that entrepreneurship is primarily considered as a male activity. Data from this research also favor this fact, as most participants from Croatia (66,67% male and 68,29% female) believe that their society perceives entrepreneurship exclusively as male activity. The biggest part of Bosnian and Herzegovinian female participants (48,83%) also agrees that entrepreneurship is considered as a male activity in their society, while biggest part of male participants (45,45%) could not rate the statement.

By calculating chi square test (
[image: image1.wmf]2
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=2,305, v=2, p>0,05), the author did not find a significant difference between participants gender and their attitudes that their societies perceives entrepreneurship primarily as a male activity. Therefore, based on this calculation the null hypothesis was accepted that there are no significant differences between participant’s gender and their attitudes that their societies perceive entrepreneurship primarily as a male activity.
However, based on calculation chi square test (
[image: image2.wmf]2
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=7,607, v=2, p=0,022), there were found significant differences between participants’ countries of origin and their attitude that society they live in perceives entrepreneurship primarily as a male activity. 
Women on managerial positions with managing style and behavior different from that stereotypically attributed to women are considered less feminine. (Eagly and Carly, 2003, pp. 807-834) Most participants from Bosnia and Herzegovina (63,6%) did not agree with the statement that female entrepreneurs were considered less feminine in their society. Largest part of female participants (39,53%) from Bosnia and Herzegovina was not able to provide opinion on whether their society sees a female entrepreneur as less feminine or not. However, while none of Bosnian male students agreed with the above mentioned statement, 25,58% female students did agree with it. The biggest part of the female participants (46,3%) as well as the biggest part of male participants (41,67%) in Croatia did not agree with the statement that women entrepreneurs in their society were perceived as less feminine. 

As previously stated, researches show that women in medium and low developed countries start their entrepreneurial activities because of necessity, both because of long-term unemployment or a lack of finances.
 However, only a small part of participants in this research agreed with the statement that women in their country practice entrepreneurship exclusively because of necessity. The largest part of male participants (45,45%) and female participants (59,52% in Bosnia and Herzegovina did not agree with the statement that women in their country were engaged in entrepreneurship exclusively because of necessity. In Croatia the largest part of female (48,78%) and male participants (66,67%) were not able to rate if women in their country were engaged in entrepreneurship exclusively because of necessity. 

Entrepreneurs are in many cases considered successful exclusively because of bribe and corruption. (Leburić and Krneta, 2004, p.78)  Despite this, participants see an entrepreneur as a positive example of someone who survives by its own hard work. Most participants from Bosnia and Herzegovina (55,81% women and 72,73 men) think of female entrepreneurs as an example of person who survive in their society by its own hard work. In Croatia, however, the situation is different. While 60,98 female participants agreed with this statement, only 25% of male participants had the same opinion. It is important to point out that a bigger part of participants (91,66%) from Croatia agreed with the statement that a man is a positive example than those who agreed that woman is a positive example.

Chi square testing (
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=7,545 v= 2 p<0,05)  made possible the conclusion that there were significant differences between the gender of participants and their attitudes on perception of woman entrepreneurs in their societies. Based on this calculation, the author accepted the alternative hypothesis according to which there were significant differences between participant’s gender and their perception of female entrepreneurs. 

Despite the fact that the Government in Croatia legally encourages paternal leave for man, a small number of them really use this opportunity is small, mainly because baby care is seen as primarily female work. The biggest part of women from Bosnia and Herzegovina (55,81%)  and most women from Croatia (63,64%) agreed that society they lived in perceived a man having paternal leave as less masculine. However, the biggest parts of men (Bosnia and Herzegovina 63,6% and Croatia 41,67%) were not able to rate how their societies saw such man. 
Women who start entrepreneurial activities lack family and society support.
 Because of risks it implies, family members are skeptical towards it, especially if the entrepreneur is a woman. The biggest part of women from Bosnia and Herzegovina (41,86%) and Croatia (41,66%) agreed with the statement that women starting an enterprise lack family and society support. However, most men from both countries (Bosnia and Herzegovina with 63,6% and Croatia with 41,67% ) were not able to define the state of family and society support that women entrepreneurs get. 
5. Conclusion
In order to strengthen the national economy, countries should promote entrepreneurial activity among its population. For a larger involvement of individuals in an entrepreneurial activity it is important to develop an entrepreneurial climate in the society. The majority of respondents in both countries (in Bosnia and Herzegovina 61,11% and Croatia 69,23%) think that in their countries do not dominate an entrepreneurial climate. They cannot assess whether there are legally regulated all important issues relating to the establishment and operation of enterprises. The reputation of entrepreneurs in society is also very for entrepreneurship development. Frequently entrepreneurs are seen as people who have succeeded with the help of bribery and corruption. But, results of this study have shown that the majority of respondents see an entrepreneur as a positive example of a person who is able to secure their existence with their own efforts and work.

In terms of programs for entrepreneurship development, most of Croatian respondents reported that in their country there are programs for entrepreneurship development, while the majority of respondents from Bosnia and Herzegovina consider that there is a lack of such programs in their country. A larger participation of women in entrepreneurship requires from the government to develop programs designed primarily to female entrepreneurs. Majority of respondents in this study regardless of gender and country from which they come from, declared that they could not assess whether their country is developing programs for the development of female entrepreneurship. 

As it has been mentioned before, quite often, particularly in traditional and patriarchal societies, entrepreneurship is primarily seen as an exclusively male activity. Based on the calculation of a chi square test there were no significant differences between the gender of the respondents and their attitude that entrepreneurship is primarily perceived as a male activity in the society in which they live in. Based on the above mentioned test, the hypothesis that there is no significant difference between the gender of the respondents and their attitude that entrepreneurship is primarily seen as male activity in the society in which they live was accepted. But based on a calculation of a chi square test there was a significant difference between the country from which the respondents come from and their attitude that in the society in which they live entrepreneurship is primarily seen as a masculine activity. The majority of male respondents (66.67%) and the majority of female respondents (68.29%) from Croatia considered that in their society entrepreneurship is perceived solely as a masculine activity. In Bosnia and Herzegovina, the largest proportion of female respondents (48.83%) disagreed with the statement that entrepreneurship is considered as a male activity in their society, while the largest proportion of male respondents (45.45%) were not able to evaluate this statement. 

Testing the differences with a chi square test there was concluded that there was a significant difference between the gender of the respondents and their attitude toward female entrepreneurs in the society in which they live. Based on this test the hypothesis that there are significant differences between gender of the respondents and perceptions of the female entrepreneurs was accepted. The majority of the respondents from Bosnia and Herzegovina, regardless of gender (55.81% women and 72.73% men) considered that in their society female entrepreneurs are positive examples of people who ensure existence with the help of their own hard work. The situation in Croatia differs a little. While 60.98% of female respondents agreed with the statement, only 25% of the male respondents agreed with the same statement.

It is necessary to make efforts on national and local levels, in order to create an entrepreneurial climate in the Croatian and Bosnian society as female entrepreneurs are still the minority in these societies. Within these efforts it will be necessary to encourage and develop an entrepreneurial spirit starting from an early age. Besides it is necessary to facilitate the establishment and operations of the enterprises themselves. For entrepreneurship development it is necessary to provide the required entrepreneurial infrastructure, institutions for providing support to entrepreneurs, and it is also necessary to ensure financial and non-financial programs to encourage entrepreneurship. For female entrepreneurs it is especially important to develop different levels of social support (kindergartens, schools with extended day programs, retirement homes) that will facilitate harmonizing of their private and professional life. Starting a business is an eqaul right for all members of the population, regardless of gender, racial, ethnic, religion or any other category, and this is the way that entrepreneurship should be promoted in society.
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